
 
 

FOR IMMEDIATE RELEASE 

 

MAJORITY OF HOMEOWNERS LIKE TO ‘DO-IT-THEMSELVES’ 
Floor & Decor survey uncovers truths about remodeling in America 

 

KENNESAW, Ga., (March. 4, 2008) - In celebration of its five-year anniversary, 

Floor & Decor, the national flooring retailer with the largest inventory of hard flooring 

products, commissioned a national survey to uncover homeowners’ opinions about 

remodeling. The results revealed the majority (67 percent) of homeowners take on their 

own DIY projects and think it’s important to use environmentally friendly products when 

remodeling (83 percent).  

“The survey results are in line with what we’ve observed in our stores,” said 

Michael K. Froning, president and CEO of Floor & Decor. “Many of our customers 

choose to install their own flooring instead of hiring a contractor and, because of 

consumers’ increased demand for green products, we created special sections in many of 

our stores devoted to environmentally friendly materials.” 

While most survey respondents were able to identify green flooring materials, 20 

percent of them incorrectly ranked carpet as the most environmentally friendly choice for 

flooring. The Environmental Protection Agency (EPA) sites carpet as a common 

household source of chemical emissions because it releases volatile organic compounds 

and reduces indoor air quality. “Currently, the amount of carpet dumped in landfills each 

year is larger than New York City,” said Genevieve Gorder from the hit television show, 

Trading Spaces. “And carpet normally has to be replaced every five years, where 

hardwood and stone can last a lifetime.”  

Also, survey respondents ranked affordability (45 percent) and durability (22 

percent) as their top considerations when making flooring decisions, followed by 

attractiveness (14 percent). 
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Other findings from Floor & Decor’s Remodel America Poll include: 

• When survey respondents were asked which common remodeling project they 

would choose if provided free services and products, installing cabinets (26 

percent) and installing hard surface flooring (25 percent) ranked highest. 

Installing wall tile (6 percent) and lighting (7 percent) ranked the lowest.  

• While 67 percent of homeowners have carpet in their family room, the majority 

(58 percent) of survey respondents wish they had a hard flooring material: 40 

percent would choose hardwood, 5 percent would choose ceramic or porcelain tile 

and 5 percent would choose laminate.  

• 55 percent of women and 45 percent of men think it is important to use 

environmentally friendly products for home remodeling projects. 

• Survey respondents ranked painting walls (70 percent) as the most common 

household-remodeling project completed within the last five years and installing 

cabinets (13 percent) as the least common. 

• Homeowners think installing plumbing fixtures (25 percent) and installing 

cabinets (24 percent) are the most difficult remodeling projects to do yourself. 

 

For the full survey results, contact Lindsey Asche at 404-222-0600, 

l.asche@hausergroup.com.  

 

Survey Methodology 

Floor & Decor’s Remodel America Poll was conducted online. The total sample size was 

499 respondents randomly selected from the four regions of the United States - Northeast, 

Southeast, Midwest and Southwest - with a five percent margin of error. All respondents 

are homeowners age 20 years and older. 

 

About Floor & Decor 

Floor & Decor has literally created a new market within the home improvement 

category.  In the process, the retailer has transformed the customer’s perception of,  
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relationship to, and the way they buy hard flooring products for the home. Floor and 

Decor Outlets of America has retail locations in Atlanta, Austin, Dallas, Denver, 

Houston, Jacksonville, Miami, Las Vegas, Orlando, Phoenix, Ft. Lauderdale, San 

Antonio, Tampa and Southern California – making it a leader in the burgeoning home 

improvement market.  

 Headquartered in Kennesaw, Ga., Floor & Decor Outlets of America is a 

revolutionary concept in the home improvement category, empowering customers with 

affordable inspiration by providing direct access to the largest inventory of hard flooring 

products, at the most competitive prices, in a welcoming and well-staffed environment.  

Customers can select, buy and take home flooring on the same day.  More information 

can be found at www.flooranddecoroutlets.com. 
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EDITORS NOTES:  Further information available upon request 

MEDIA CONTACT: Lindsey Asche, Floor & Decor  

404-222-0600 or l.asche@hausergroup.com 


